TEAM MEMBER CLIENT PHOTOGRAPHS POLICY

The SALON NAME photo portfolio on Social Media plays a huge role in enticing new clients to make a booking with the Salon.  Therefore, all employees are required to do the following when taking photos of client hair to ensure each Social Media post meets the quality standards expected of the Salon.

BEFORE PHOTOS:
· Ensure images are showcasing what is wrong with the hair/skin/lashes/eyebrows prior to the transformation
· Ensure that you have captured evidence of what the hair was like before commenced any new service, and for every new Client, even if you are not going to use it for Social Media
· If regrowth is part of the transformation, ensure that the hair is parted down the middle and their hair is separated over their shoulders to showcase the regrowth
· If it is a home job disaster or a fix up job from another Salon, you may take photos of different sections of their hair as the Before Photos
· Ensure all clients sign a media release form

AFTER PHOTOS
· Ensure the client’s hair has been fully completed and the hair is sitting perfectly, will the clients cape removed for the photo
· Ensure the photo is taken in the area of the Salon set up to take photos, with the banner with the Salon Logo in the background
· Ensure no other people or random things are in the background of image
· Only use the Salon provided devices taking photos and videos with a tripod.  No personal devices whatsoever are allowed to take client photos
· Ensure the lighting is correct by using the ring light provided
· Do not apply filters to the image 

COLLAGES OF PHOTOS
· Use a Collage App when displaying photos on Social Media.  The SALON NAME preferred Collage App is {Pic Play Post}
· Always ensure the clients head is the same size and distance from you in the Before/After photos for an accurate transformation comparison
· Always ensure the background and the lighting is the same in the SALON NAME Before/After images for an accurate representation of the transformation
· [bookmark: _gjdgxs]Borders on the Collage should be thin or not included at all 
· If you are adding a watermark to the image (if the photo was not taken with the SALON NAME Logo Backdrop) make sure that the watermark is not too big
· All photographs are to use the same font consistent with SALON NAME branding which is {insert your Salon’s font branding type}

SHARING OF PHOTOGRAPHS/IMAGES ON SOCIAL MEDIA

When uploading photos, post them firstly to the SALON NAME Instagram page and then to the SALON NAME Facebook page from Instagram.  All images are the Intellectual Property of SALON NAME and to be shared on the SALON NAME Social Media platforms only from the Salon devices.

It is the expectation of SALON NAME that at least one photo is uploaded to SALON NAME Social Media every day to build the Salon’s online presence.

You are encouraged to share images from the SALON NAME Social Media to your own Social Media Account to spread the reputation of the Salon and to build your own clientele in the Salon, and must meet the following image sharing rules:
· The image/photograph must not be modified in any way from it’s original SALON NAME Social Media post 
· The corresponding text from the SALON NAME Social Media post of the image is to be included in the share
· The Salon’s logo, name and branded hashtags are included in the share.  SALON NAME hashtags include {include Salon hash tags to be included}
· You do not in any way imply that SALON NAME is endorsing any products or services other than its own; 
· You do not misrepresent your relationship with SALON NAME nor present any other false information about SALON NAME

RESTRICTIONS FOR SHARING IMAGES

You are prohibited from posting or transmitting to or from the SALON NAME Social Media or any other Technical Avenues any material: 
· That is threatening, defamatory, obscene, indecent, seditious, offensive, pornographic, abusive, liable to incite racial hatred, discriminatory, menacing, scandalous, inflammatory, blasphemous, in breach of confidence, in breach of privacy or which may cause annoyance or inconvenience or which is any other way unlawful; or 
· Which constitutes or encourages conduct that would be considered a criminal offence, give rise to civil liability, or otherwise be contrary to the law of or infringe the rights of any third party, in any country in the world; or 
· Which is technically harmful (including, without limitation, computer viruses, logic bombs, Trojan horses, worms, harmful components, corrupted data or any other malicious software or harmful data whatsoever).
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